IRIse for High-end Design

aﬂq interactive solutions
L marketing = design

« technology






history




clients

ENTERTAINMENT ﬂy

MONTEREY BAY

" Deloitte @ SONY AQUARIUM
oy

-
SONY PICTURES WYD LOS ANCELES KINGS,

v ] Sl'ﬂlﬂ'lSGman == = e
E_J_:_l_@»:. 1 ISU2WU  1nstitution e

?ﬂ::iiii




awards




the challenge

Using IRIse In a
creative design process

Inventing a best practice approach
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adz2 goals

GOALS:

1. To further prove our architecture strategy

2. To communicate our vision for the user experience

3. To demonstrate the relationship and interactively between
extremely large amounts of information

4. To share the vision with a large number of stakeholders
both client-side and internally

5. To reduce confusion and expedite the approval process
6. To avoid missteps — a prerequisite from the CEO

7. To look cool — the ‘wow’ factor!




ad.‘-':_',‘ | results

RESULTS:
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Quote from the CEO
“You Just saved us 6 months”
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What else did we discover?
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best practice discovery
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best practice discovery

Robb Report.com
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best practice discovery
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Because you can... doesn’t
always mean you should
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Learn to set the

customer’s expectations
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Function before form
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User experience
before look & feel




ac2 best practice discovery

Using architecture terms...

Build the foundation
before you build the structure



acﬂb best practice discovery

IRIse Is an excellent tool
helping us realize this goal
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aﬂfﬂ interactive solutions

marketing = design « techinology



